NITAAC Industry Advisory Council (IAC)
Marketing Subcommittee
RESULTS SUMMARY
Oct. 16, 2006 – Rockville, Md.


MEETING PARTICIPANTS: Kris Rohr (NITAAC Outreach), Bob Gober (NITAAC Business Development), Doris Mercer ((NITAAC Communications), Kathy O’Keefe (General Dynamics Information Technology),Trayci Koppie (Apogen), Rip Singh (BAH), Charles Mann (Amdex), Geralynn Franceschini (Unisys)
SUBCOMMITTEE LOGISTICS
1) Subcommittee Co-Chair  Trayci Koppie (Apogen) will a) provide back-up in case of absence of Chair, b) participate In IAC meeting to espouse subcommittee ideas & obtain feedback 
2) Monthly Meeting Dates Changed Subcommittee will meet second Thursday of every month from 10-11:30am at NITAAC. Kris Rohr and Bob Gober will secure a NITAAC room and conference call in number. 
VENDOR DISCUSSION - SUGGESTIONS
3) New NITAAC Outreach Staff Objectives – The Subcommittee members obtained an understanding of the new “Outreach” staff marketing priorities, such as a) ECS III focus b) Newsletter, c) Business Development (events), d) Education/training.  NITAAC Outreach team agreed to send events schedule to Subcommittee members.
4) Future of NITAAC (after CIO-SP2 ends) – there was healthy discussion re: the future of NITAAC in light of the “sun setting” of CIO-SP2 and the repositioning of GSA.  Specific questions included (but are not limited to): 

a. What will happened to the CIO-SP2 contract vehicle in 2010, such as “funding guaranteed for outer years” and “what labor rates are proposed for years after contract end”?, 

b. Will there be another contract vehicle – if so how and when will this be finalized?  Potential vendor clients will want to know this or may look to other contract vehicles for their work (such as Alliant)
There is concern about: 1) Contractors “working at risk”, and 2) Ability to drive new long-term business to CIO-SP2, if the details are not worked out for after the contract end date.  Clients and contactors are understandably concerned.
5) NITAAC 2007 Advertisement Schedule – Members seek insight into the NITAAC ad schedule for the upcoming year in order to assist with developing potential vendor ad sponsorship.  Specifically discussed the target audience, publications/medium, timing, message and cost elements 
6) Members Offered to Outreach Staff to Market NITAAC via its Company Newsletters – Some companies have monthly/quarterly newsletters (sent internally and to clients) that highlight contract information, successful projects, etc)
7) NITAAC Nov. Vendors Business Meeting: Recommend that meeting announcement be sent asap. Request specific guidelines such as time and deck format for presentation. Mktg. Subcommittee will meet Oct. 27 from 10-11:30 at NITAAC to work on the Meeting presentation.
NEXT STEPS

1) Meet Oct. 27 10:00 – 11:30am at NITAAC to develop storyboard and deck for November Vendors Business Meeting
