NITAAC Industry Advisory Council (IAC)
Marketing Subcommittee
RESULTS SUMMARY
Jan. 11, 2007 – Rockville, Md.


MEETING PARTICIPANTS:  Joycelyn Bacchus (NITAAC), Kathy O’Keefe (General Dynamics Information Technology),Trayci Koppie (Apogen), Rip Singh (BAH), Eric Stalfort (InfoPro), Geralynn Franceschini (Unisys)
SUBCOMMITTEE LOGISTICS
1) Introduction of New NITAAC member  Joycelyn Bacchus joined the Subcommittee as the new NITAAC representative
2) Next Monthly Meeting Subcommittee will meet Thursday, February 8th from 10-11:30am at NITAAC. NITAAC room and conference call in number to be provided. 
VENDOR DISCUSSION

3) Expectations of NITAAC Mktg. Subcomm. Lead  - The team met Joycelyn Bacchus, and discussed her role and expectations for the Subcommittee for 2007.  We concurred on the overall Charter, as well as market analysis (see point 4) below) and marketing communications as being key elements for 2007.   Our goal is to prioritize 2007 marketing efforts.
4) Contract Comparative Analysis “CCA”  - The team agreed that the “contract vehicles comparative analysis”, lead by the Programs Subcommittee, would become a key analytical tool to help NITAAC in its marketing efforts. We commend the effort and are providing active participation in this effort. A Marketing Subcommittee representative participated in the Programs Dec. 14, 2006 and Jan. 11, 2007 “Contract Competitive Analysis” meetings.  A consolidated briefing is provided by the Programs Subcommittee.
5) Incorporation of “CCA” findings into NITAAC Marketing Collateral, Training and Overall Marcom – The output of the CCA should provide significant material to support training, collateral, communications, and of course significant recommendations for positioning NITAAC for he future.

NEXT STEPS

1) Meet Feb. 8 10:00 – 11:30am at NITAAC to further explore items above and to prioritize marketing efforts for the new calendar year. 
